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 About IIFL

* The Next Generation of Faith: Journeys, Meaning and Wellbeing
» Faith as a social experience for older generations
« Faith engagement driven by an awareness of mental health

« Faith as an answer to suffering
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About ITFL

 [IFL’s primary goals:

* To better understand and analyse the impact that faith has in the lives
of people in the UK and beyond.

 To promote and raise awareness of positive faith-related stories.

* Reports
* Events

* Denominational dive-in series

Institute for
the Impact of
Faith in Life




Institute for
the Impact of
Faith in Life

Home |, About | Events v | Research v | Media +

November 3, 2025

Report — The Next Generation of Faith: Journeys,
Meaning and Wellbeing

O X 0

This report investigates changes in faith amongst 18-34 year olds, with a
particular focus on the drivers of faith change, the generational
expectations from faith, and the significance the change has across
different age groups. Amid the growing debate on the future of faith in
Britain, this report highlights how younger adults approach faith less as a
social inheritance, and more as a personal means for emotional wellbeing.
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Report: The Next Generation of Faith

* Previous research shows that 18-24s are most open to

changing their faith
* 18-34s most likely to have changed faith at least once

* What can we learn about movements in and out of faith when

‘religion’ is removed from the debate?
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Faith as a Social Experience
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Faith as a Social Experience
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Of those raised in
religious households,
18-34s were more
likely to move away
from faith.
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Faith as a Social Experience
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Faith as a Social Experience

Faith is moving from being a social and inherited experience
towards an increasingly personal one.
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Faith and Mental Health Awareness
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One of the most
considerable
generational
differences is in ‘desire
for personal
transformation’.
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Faith and Mental Health Awareness
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Looking more closely
at responses for
‘personal
transformation and
healing’...
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Faith and Mental Health Awareness
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Breakdown in
responses to ‘mental
health’ as part of
conversion journey...
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Faith and Mental Health Awareness
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Faith and Mental Health Awareness

Young people’s engagement with faith is driven by an
awareness of their mental health. For them, faith serves as a
means to enhance their emotional and mental wellbeing.
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Faith as an Answer
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Faith as an Answer
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H 18-34
‘ 35+
From having Faith Met Changed Faith From being Met
faith to weakened negative framone  strengthened atheist/ positive
becoming religion to agnostic to
atheist/ another having faith
agnostic

In response to
bereavement, 18-34s
move away from faith,

while 35+s move into
faith.
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Faith as an Answer

For young people, faith no longer provides the moral compass
and answers to suffering it once did.
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Research this year

Jul 23, 2025

Report - Faith & Happiness:
How Religious Belief Shapes
Britain’s Emotional Wellbeing

Using survey data and in depth
interviews, this report by the Institute for
the Impact of Faith in Life examines [...]

e Read more

Mar 03, 2025

Report — Conserving the World
in Faith: An in-depth study of
how Faith Inspires
Environmentalism

In 2024, the Institute for the Impact of

Faith in Life launched a project exploring

the relationship between faith and [...]

Mar 31, 2025

Report — Belonging, Belief &
Britishness: Exploring the
British Muslim Experience on
Their Own Terms

This report by the Institute for the Impact
of Faith in Life combines quantitative
and qualitative research to understand
the [..]

New report soon!
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Stay in touch!

o www.iifl.org.uk

« @iifl_uk
 Rania Mohiuddin-Agir

* rania.mohiuddin.agir@iifl.org.uk

 Dr Charlotte Littlewood (Director of Research)

e charlotte.littlewood @iifl.org.uk

« Dr Amanda Murjan (Research Associate)

« amanda.murjan@iifl.org.uk

* Roberto White (Chair - for press, collaboration, AOB) Institute f
or

e roberto.white@iifl.org.uk the Impac’r of
Faith in Life
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