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ABOUT THE REDI INDEX & MONITOR

The Fortune 500 REDI Monitor tracks the growing movement among companies
on the FTSE 100 Index that are including religion and belief as a core part of their

diversity initiatives. Companies on the US Fortune list have been annually
monitored since 2020.

The Corporate Religious Equity, Diversity & Inclusion (REDI) Index is
an international benchmarking survey that companies use to track

their progress in (and be recognized for) embracing religion and
belief (including non-theistic beliefs) as an integral part of their

overall commitment to workplace diversity, equity and inclusion.
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ABOUT US
The Religious Freedom & Business Foundation (RFBF) is the preeminent organization
dedicated to educating the global business community, policymakers, non-government
organizations, and consumers about the positive power that faith and religious freedom for
all (including those with no religious faith) have on workplaces and the economy. 

RFBF is a non-partisan, nonpolitical, multi-faith registered 501(c)3 non-profit organization in
the United States with work worldwide. It does not take a position on current political
debates. See our Guide to Religion in the Workplace here. Our approach is to build religious
freedom for all by expanding the space where faith is welcome in business, society, and the
world.

Lead researchers: Brian Grim, Ph.D., Melissa Grim, J.D., M.T.S.; research assistant Hannah
Harding, Religious Freedom & Human Dignity Initiative BYU–Hawaii.

https://religiousfreedomandbusiness.org/redi
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EXECUTIVE SUMMARY

American Airlines and Accenture are the most religiously inclusive global companies,
according to the 5th annual Religious Equity, Diversity & Inclusion (REDI) Index. Both
organizations include religion and belief as core elements of their overall inclusion and
diversity efforts, demonstrating an enduring commitment to workplaces where people of all
faiths and beliefs are welcomed and celebrated. 

The other top faith-and-belief friendly companies among the Fortune 500 include Equinix
(#2), DELL (#3), both rising in the rankings this year. Salesforce and Intel (tied for #4), and
Tyson Foods (#6) moved up two spots. AIG, American Express, PayPal, Intuit, Texas
Instruments, and Google round out the top 12 on the Fortune 500 list. 

A growing number of industries are now opting into the REDI Index survey to benchmark
their progress in creating faith-and-belief-friendly workplaces. For example, Citigroup is the
first major bank, KPMG is the first Big Four accounting firm, Kaiser Permanente is the first
Health System, Aramark is the first in the comprehensive services field, and Rolls-Royce is
the first in the Aerospace manufacturing industry to opt in. Firsts in other sectors include
Target (retail), CMS Energy, and Altria (consumer goods), while the tech sector continues to
be well represented by numerous companies including ServiceNow and Bosch.
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Among companies participating in
the 2024 REDI Index survey, 84%
feature or mention religion on
their main public-facing diversity
landing page and/or describe how
religion is part of their diversity,
equity & inclusion (DEI) efforts,
which is a 20-point increase from
2023 when only 64% did so. 

As shown in the chart, this study
also finds a substantial increase in
public attention given to religious
inclusion across all Fortune 500
companies in terms of mentioning
or illustrating religion on their
public diversity pages. The number
of companies  doing so has more
than doubled in two years,
increasing from 202 (40.4%) in
2022 to 429 (85.8%) in 2024, as
shown in the chart. Across the
same time period, the number of
Fortune 500 companies publicly
reporting having religion-oriented
ERGs has gone up by 67.6%,
increasing from 37 in 2022 to 62 in
2024.
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BMC, ranked #1 among non-Fortune 500 companies, as Qualtrics continued to make
progress in benchmarking success. AZZ and West Monroe made their REDI Index debut.

For the first time, REDI Index & Monitor Awards were presented to 14 companies in the UK
on March 4, in a ceremony at Salesforce London Tower. Taking the overall top spot was
consulting firm Baringa Partners, followed by Rolls-Royce, OVO Energy, NATS and Thames
Water. TeaPak, the Italian-based division of Yogi Tea, also continued benchmarking success.

Surge of Fortune 500 Companies Paying Attention to Religious Inclusion & Diversity

For the first time in the five years of this study, we find significant evidence of a surge in US
and global companies giving serious public attention to including religion as an integral part
of diversity and inclusion. 



General Fortune 500 Findings (REDI Index + REDI Monitor)
429 companies (85.8%) mention, refer to or illustrate religion on their main diversity
landing page, up from 202 (40%) in 2022
62 companies (12.4%) publicly report having faith-oriented ERGs, up from 37 companies
(7.4%) in 2022
The average REDI Monitor score across Fortune 500 companies increased from 2.1 in 2023
to 3.6 in 2024, further indicating a surge of attention to religious inclusion and diversity.

Key Survey Findings Among 32 Top Faith-Friendly Companies (REDI Index)
94% featured religion on company's main or other diversity page, up from 92% in 2023 
97% sponsor faith and belief employee resource groups, up from 92% 
94% share best practices with other companies or organizations, up from 88% 
94% clearly address religion in diversity training, down from 96%
87% provide chaplains or other spiritual care for employees, up from 80%
94% are attentive to how religion impacts stakeholders, up from 80%
94% communicate accommodation policies for employee religious needs, up from 92%
91% annually announce procedures for reporting religious discrimination, down from 96%
100% report that their employees attend religious diversity professional conferences, up
from 92%
72% match employee donations to religious charities, the same as in 2023
100% equitably celebrate or honor holy days of their employees, involving thousands

Other notable findings and impact of the study
Recognizing the work of the Religious Freedom & Business Foundation, the White House
has recognized that Faith-and-belief ERGs are a practical way that companies across
America are building cultures of mutual respect and allyship. ERGs are recognized as an
effective way to combat antisemitism, Islamophobia, and all related forms of religious
discrimination and bias.
In all, more than 3.4 million people are employed by companies participating in the REDI
Index survey.
Companies participating in the REDI Index include global leaders in professional services
(Accenture), technology (Bosch), retail (Target), internet (Google), food (Tyson), electronics
(DELL), manufacturing (Intel), airlines (American Airlines), customer relationship
management (Salesforce), financial services (American Express), semiconductors (Texas
Instruments), insurance (AIG), and energy (CMS energy).
Citigroup is the first major bank, KPMG is the first Big Four accounting firm, Kaiser
Permanente is the first Health System, Aramark is the first in the comprehensive services
field, and Rolls-Royce is the first in the Aerospace manufacturing industry to opt in.
The APPENDIX to this report (pages 27-29) has a useful article by Kent Johnson, JD, for
HR and DEI professionals titled What Faith-Oriented DEI Contributes to “Belonging”. In
short, a religiously inclusive workplace produces a deep and wide sense of BELONGING
to the entire enterprise.
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As in last year's survey, the 2024 edition also has an optional 12th question, which can add up
to an additional 10 bonus points. This is because we recognize that companies may be doing
other religiously inclusive activities that are not covered in the survey that are worthy of
recognition. 

Companies not completing a REDI Index survey were scored separately by our staff in the
REDI Monitor (beginning on page 20) based on what is available on their main diversity
webpages. The REDI Monitor allows us to assess the state of religious inclusion in all Fortune
500 corporations. For the first time, we also published the 2024 FTSE 100 REDI Monitor in a
separate report.

© Religious Freedom & Business Foundation

ABOUT THE INDEX

The Corporate Religious Equity, Diversity
& Inclusion (REDI) Index is an
international benchmarking survey that
companies use to track their progress in
(and be recognized for) embracing
religion and belief (including non-
theistic beliefs) as an integral part of
their overall commitment to workplace
diversity, equity and inclusion.

The 2024 REDI Index survey asks about
activities occurring during the 12 months
ending March 31, 2024. 

The 2024 survey has 11 questions, each
worth 11 points, for a total of 110 points.
Scoring for each point was based on (a)
answering in the affirmative with some
evidence (5 points), and (b)
demonstrating that the efforts are
substantial (up to 5 additional points).
The "b" part of each question  survey
offers "tick" lists to provide further detail.
Evidence for and/or a brief explanation of
answers was provided by companies. 
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SUMMARY OF RESULTS 2024

See pages 20-26 for the 2023 Fortune 500 REDI Monitor, which tracks trends among U.S.
Fortune 500 companies not yet participating in the REDI Index opt-in survey.

REDI Index Report: 2024



Mentions and/or describes faith/belief employee resource
groups (ERGs) 

Mentions the business case and/or rationale for including
faith/belief as part of diversity, equity and inclusion (DEI) 

Includes images or videos of faith/belief-oriented activities or
accommodations 

Mentions participation or ranking on the REDI Index 

Links to additional information on your activities to promote a
religiously inclusive workplace, culture and/or community 

Other 
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Of the companies participating in the REDI Index
survey, 84% feature or mention religion on their main
public-facing diversity landing page and/or describe
how religion is part of their diversity, equity, and
inclusion (DEI) commitments, a 20-point increase from
2023 when only 64% did so. This mirrors the REDI
Monitor finding of a substantial increase across the
Fortune 500. 

Of these companies: 93% report that the main or other public company webpage mentions
and/or describes faith/belief employee resource groups (ERGs), and 63% mention the
business case and/or rationale for including faith/belief as part of diversity, equity and
inclusion (DEI). Images or videos of faith/belief-oriented activities or accommodations are on
53% of company webpages, and 43% mention participation or ranking on the REDI Index.
67% link to additional information on their activities to promote a religiously inclusive
workplace, culture and/or community. These are all substantial increase from 2023. 
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The company informs its existing employees of the faith/belief based ERG’s
existence and also describes the ERG(s) in the course of its recruiting and
onboarding processes

The company provides an official channel for employees' faith/belief-related
workplace and policy issues to be discussed and considered

The company allows faith/belief communities (e.g., atheist/agnostic, Buddhist,
Christian, etc.) to have their own chapters within an interfaith/belief ERG or their
own stand-alone ERGs

The company's faith/belief ERG(s) (and chapters, if any) actively work with each
other as well as collaborate with other ERGs, DEI groups and initiatives

The company expresses in internal and external communications how its
faith/belief ERG(s) contribute to the achievement of its corporate purpose and/or
mission. 

Other
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Of the companies participating in the REDI Index
survey, 97% have formally approved, faith-and/or-
belief-oriented employee resource groups (ERGs) or
other such official employee-led groups whose aim is
to foster a diverse, religiously inclusive workplace that
is aligned with the company's purpose, up from 92% in
2023.

Of these companies: 90% inform employees about them and also describe them in the
course of its recruiting and onboarding processes, and all provide an official channel for
employees' faith/belief-related workplace and policy issues to be discussed and considered.
Substantial increases from 2023 include: 97% allow faith/belief communities (e.g.,
atheist/agnostic, Buddhist, Christian, etc.) to have their own chapters within an
interfaith/belief ERG or their own stand-alone ERGs. 94% of faith/belief ERGs collaborate with
other ERGs, DEI groups and initiatives. 94% of companies express in internal and external
communications how their faith/belief ERG(s) contribute to the achievement of its corporate
purpose and/or mission, while 74% describe other ways their ERGs have impact or are active
in the company. 
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We have had individual consultations related to faith-oriented ERGs or other faith-
oriented activities with other companies

We have described our faith-oriented work to other companies at faith-oriented
diversity conferences or conference sessions

We have created bespoke media or other resources about our faith-related
activities that other companies can access to learn from

We have contributed to a news or business article and/or conducted an external
interview or podcast about our faith-oriented DEI work, thus making the
information available to other companies

We have (a) encouraged other companies to participate in the REDI Index, and/or
(b) encouraged other companies to join a faith-led social impact initiative, and /or
(c) hosted other companies to discuss faith/belief-oriented issues

Other

Of these companies: all held individual consultations related to faith-oriented ERGs or other
faith-oriented activities, with 93% describing their faith-oriented work at faith-oriented
diversity conferences or conference sessions. 50% have created bespoke media or other
resources about our faith-related activities that other companies can access to learn from,
and 67% have contributed to a news or business article and/or conducted an external
interview or podcast about their faith-oriented DEI work. Additionally, 87% have either
encouraged other companies to participate in the REDI Index, and/or encouraged other
companies to join a faith-led social impact initiative, and/or hosted other companies to
discuss faith/belief-oriented issues, while 40% described other ways or provided added
details on how they share insights with other companies.
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Of the companies participating in the REDI Index
survey, 94% described their practices related to faith-
oriented ERGs or other faith-oriented activities to
other companies through individual consultations,
diversity conferences or otherwise during the previous
12 months. This is up from 88% in 2023.
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Our religion-related DEI training equitably addresses issues faced by all faith and
belief communities

Our religion-related content is (or can be) a stand-alone module, i.e., it's not just
examples in the larger DEI training

Our religion-related DEI training covers ways to counter religious discrimination

Our religion-related DEI training was required for all employees

We engage expert consultants to help us better accommodate religion and avoid
religious discrimination, and/or improve religious literacy, and/or improve our faith-
friendliness

Other

Of these companies: 80% report equitably addressing issues faced by all faith and belief
communities. 77% report that their religion-related content is (or can be) a stand-alone
module, i.e., it's not just examples in the larger DEI training and 83% report that their
religion-related DEI training covers ways to counter religious discrimination. In 50% of the
companies the religion-related DEI training was required for all employees. Additionally, 73%
of companies engage expert consultants to help them better accommodate religion and
avoid religious discrimination, and/or improve religious literacy, and/or improve  faith-
friendliness, while 40% describe other ways or provide added details on how they address
religion in their diversity training.
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Of the companies participating in the REDI Index
survey, 93% specifically addressed religion (incl. faith
and belief) as a topic in their internal diversity and
inclusion training during the previous 12 months.
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Employees have physical access to a professional chaplaincy program

Employees have virtual access to a professional chaplaincy program

Company's senior leadership has access to a professional chaplaincy program

The option for faith-based counseling is provided as part of the company's
employee assistance program (EAP)

All the company's employees have access to our professional chaplaincy program
and/or other formal professional care services that include spiritual care options
and/or opportunities

Other
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Of the companies participating in the REDI Index
survey, 38% provide professional chaplaincy services to
serve their employees, while an additional 50% provide
other spiritual care opportunities. Only 13% do not
provide chaplains or spiritual care options.

Of these companies: 29% report that employees have physical access to a professional
chaplaincy program, while 32% have virtual access to a professional chaplaincy program. The
same share of companies (32%) provide access to a professional chaplaincy program for their
senior leadership. The option for faith-based counseling is provided as part of 79% of the
companies' employee assistance programs (EAP). 64% report that all employees have access
to their professional chaplaincy program and/or other formal professional care services that
include spiritual care options and/or opportunities. 29% described other ways or provided
added details on how they address workplace spiritual care.
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We strive to understand how to serve our CLIENTS and/or PARTNERS for whom
religion is important, including understanding how religious dynamics may impact
working relationships

We strive to understand how to serve our CUSTOMERS, including understanding
how religion impacts the use and/or acceptance of our products and/or services

We strive to understand how to serve our other STAKEHOLDERS for whom religion
is important, including the communities and societies where we work

We strive to understand how to serve our EMPLOYEES for whom religion is
important, including how corporate culture and policies may impact them

We strive to understand how religious dynamics impact MARKETS and/or the
ECONOMY

Other

Of these companies: 64% strive to understand how to serve their CLIENTS and/or PARTNERS
for whom religion is important, including understanding how religious dynamics may
impact working relationships, and 70% strive to understand how to serve their CUSTOMERS,
including understanding how religion impacts the use and/or acceptance of their products
and/or services. 73% strive to understand how to serve their other STAKEHOLDERS for whom
religion is important, including the communities and societies where they work. 97% strive
to understand how to serve their EMPLOYEES for whom religion is important, including how
corporate culture and policies may impact them, and 63%  strive to understand how
religious dynamics impact MARKETS and/or the ECONOMY. 27% described other ways or
provided added details on how they see to understand faith's impact.
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Of the companies participating in the REDI Index
survey, 94% seek to understand the faiths and beliefs
of its clients, customers, partners and/or stake-holders
in order to serve them. This is up from 80% in 2023.
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Regular sabbaths, days of worship, and religious holidays

Religious dress and grooming requirements

Religious dietary requirements

Prayer times

Space at work for those who wish to pray, meditate, etc.

Other
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Of the companies participating in the REDI Index
survey, 69% have procedures that are commun-icated
annually to employees about how to request a
religious accommodation, such as time off for a
religious sabbath, holiday or prayer time. This is down
from 84% in 2023.

Of these companies: 100% have procedures that are communicated annually to employees
about how to request a time off for regular sabbaths, days of worship, and religious holidays;
97% also have regular procedure for requesting religious dress and grooming
accommodations. 93% have regular procedures for requesting religious dietary
accommodation and prayer time accommodation. 97% provide space at work for those who
wish to pray, meditate, etc. 40% described other ways or provided added details on
accommodating the religious needs of employees.
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The procedure requires that all employees receive instructions on how to make a
report and issue a complaint

The procedure provides an alternate channel of communication if the alleged
perpetrator would normally receive the complaint

The procedure makes clear that retaliation for such a report will not be tolerated

The procedure prescribes a process to track reports and complaints over time, and
to periodically check to assure that there is careful review and timely responses

The procedure requires that appropriate and timely action be taken to address
patterns of discrimination

Other
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Of the companies participating in the REDI Index
survey, 91% have procedures that are communicated
annually to employees about how to report instances
of religious discrimination (including religious non-
accommodation), and another 8% communicate them
less than annually.

Of these companies: for all companies, all employees receive instructions on how to make a
report and issue a complaint. For 94% the procedure provides an alternate channel of
communication if the alleged perpetrator would normally receive the complaint. For 100%
the procedure makes clear that retaliation for such a report will not be tolerated. For 84% the
procedure prescribes a process to track reports and complaints over time, and to periodically
check to assure that there is careful review and timely responses, and for 94% the procedure
requires that appropriate and timely action be taken to address patterns of discrimination.
25% described other ways or provided added details on their procedures for reporting
discrimination.
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3rd National Faith@Work ERG Conference "Dare to Overcome" May 23-25, 2022,
Washington DC

In-person or virtual event hosted by another company or entity

An event at which our company hosted other companies

An internal event

Company-facilitated volunteer time or social outreach with faith-based initiatives

Other
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Of the companies participating in the REDI Index
survey, 100% report that their employees – in an official
capacity – participated in  external religious diversity
conferences or faith-related professional events or
company-sponsored/approved religious inclusion
events during the previous 12 months. Yhis is up from
92% in 2023.

Of these companies: 56% participated in the 3rd National Faith@Work ERG Conference
"Dare to Overcome" in May 2023, Washington DC. 91% participated in an in-person or virtual
event hosted by another company or entity. More than half (53%) participated in an event at
which their company hosted other companies, and 88% participated in an internal event. In
69% of the companies, employees participated in company-facilitated volunteer time or
social outreach with faith-based initiatives. 28% described other ways or provided added
details on their religious diversity conference participation.
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We match donations up to $500

We also match donations of more than $500 (tick first box if you also tick this box)

We have a procedure for performing due diligence checks on the organizations
receiving matching donations

We have innovative ways of contributing, such as converting employee volunteer
time into cash donations from the company

Our company also makes donations to faith-based and religious organizations in
addition to the matching program

Other
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Of the companies participating in the REDI Index
survey, 72% currently match employee donations to
faith-based and religious organizations. This is the
same as in 2023.

Of these companies: 74% match donations up to $500 or more than $500. 87% have a
procedure for performing due diligence checks on the organizations receiving matching
donations, and 73% have innovative ways of contributing, such as converting employee
volunteer time into cash donations from the company.  65% of the companies also make
donations to faith-based and religious organizations in addition to the matching program,
and 48% described other ways or provided added details on their matching of donations to
religious charities.
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Of the companies participating in the REDI Index
survey, all report equitably celebrating or honoring
holy days of their employees. 56% do this both
internally and externally, 19% do this with other
organizations, but it is not open to the public, while
25% hold such events only internally.

Of these companies: 41% report that these events included more than 2,000 people; 9%
included between 1,000 and 1,999 people; 19% included between 500-999 people, another
19% involved between 100-499 people and 13% had events that totalled fewer than 100
people throughout the course of the year.
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Yes, both internally and publicly
(5 points)

 

Yes, with other organizations but
not open to the public (3 points) 

Yes, only internally (1 point) 

 No

2,000 or more people (5 points) 

Between 1,000-1,999 people (4 points) 

 
Between 500-999 people (3 points)

Between 100-499 people (2 points)

Fewer than 100 people (1 point)
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Most of the companies submitted bonus material.
Salesforce submitted the most extensive (100 pages). It
was not only extensive, it also reflected a wide variety
of creative activities, serious engagement and public
visibility, as shown in the table of contents below. 
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SUMMARY OF REDI MONITOR
The number of companies
on the Fortune 500 list
mentioning or illustrating
religion on their public
diversity pages has more
than doubled between
2024 and 2022, increasing
from 202 (40.4%) in 2022 to
429 (85.8%) in 2024, as
shown in the chart. 

Our analysis also finds that
over this same period, the
number of companies
mentioning that they have
religion-oriented employee
resource groups (ERGs) on
their public diversity pages
has more nearly doubled
between 2024 and 2022,
increasing from 37 (7.4%) in
2022 to 62 (12.4%) in 2024.

These increases are also
reflected in the increase in
the REDI Monitor score
average among countries
not participating in the
REDI Index survey. In 2024,
the average score out of 15
possible points was 3.6
compared with 2.1 in 2023,
as shown in the table on
the next page.  
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Appendix:
What Faith-Oriented DEI Contributes to “Belonging”
Kent Johnson, JD, Senior Corporate Advisor

The now-widespread focus on “belonging” as integral to Diversity, Equity and Inclusion (DEI)
is a signal that the time has now come for religion to be included as a full-fledged part of
DEI.

Beginning around 2019, “Belonging” emerged as a hot topic in DEI circles. Many leaders
began wrestling with the fact that some DEI programs can have a tendency to alienate
employees to the point that they feel unwelcome; that they don’t “belong.” This warrants
more thought.

Here’s a common Venn diagram from Krys Burnette that seeks to illustrate the interrelations
between DEI and Belonging:
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https://www.nytimes.com/2023/05/13/business/diversity-equity-inclusion-belonging.html
https://www.krysburnette.com/blog/belonging-a-conversation-about-equity-diversity-amp-inclusion
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The lower center section highlights an important insight, that emphasizing equity and
diversity WITHOUT a corresponding emphasis on “inclusion for all” causes disengagement
and low retention. If the overall message is perceived as pushing cultural assimilation – a
melting pot that disregards distinctives – many employees will feel excluded, diminished
and alienated.

Often in the DEI world, “inclusion” is measured predominantly to ensure that people in
recognized diversity categories are represented in management, salary scale and “seats at
the table” in numbers that mirror the ratios their categories bear to the general population
of the community, the country or the world. If a DEI program is seen as mainly dedicated to
achieving that mathematical outcome, it can appear to pit employees against one another.
It feels like a zero-sum game; “them” against “us.” The “ins” versus the “outs.” Without a
concurrent focus on “belonging” for all, the benefits to be derived from proportional
representation tend to get lost in the math.

DEI’s adoption of the goal of “belonging” begins to address this matter. Unlike “inclusion,”
which often is treated as a fact corroborated by mathematical ratios applied to specific
groups, belonging entails a highly subjective element. And it begs a key question:
“Belonging to WHAT?”

In this context, I suggest that a concerted focus on RELIGIOUS diversity, done well, can
mitigate a zero-sum-gamed ethos and strengthen the sense of belonging for everyone in
the organization, without compromising traditional diversity goals.

Over 80% of the global population identifies as “religiously affiliated” and this number is
projected to increase to over 85 percent by 2050. It’s clear that the overlap between religious
diversity and traditional diversity categories is huge. Many people across the diversity
spectrum are religiously affiliated. The reach of religious diversity is even greater if one
applies the following common sweeping definition of religion: “a cause, principle, or system
of beliefs held to with ardor and faith.” Especially with that definition in mind, a concerted
focus on religious diversity avoids the exclusivity of many other diversity categories. It speaks
to all of us.

Religious diversity doesn’t seek to advance one group in relation to any other. Its goal,
instead, is to serve other celebrated goals of DEI: to free employees, first, to “be themselves,”
second, to openly share their richly diverse business-related ideas, views and philosophies,
and third, to advance a culture of “full engagement” of all. A purposeful focus on religious
diversity promotes meaningful and warm connections across all diversity categories.  It
welcomes people of all faiths, atheists and agnostics, for the specific purpose of promoting a
culture of listening, mutual respect and cross-cultural friendship. And, importantly,
belonging.
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As can be seen in the following linked summary, companies across the spectrum of
industries have eagerly embraced religious diversity, with powerfully positive results.
Employee resource groups (ERGs) representing specific beliefs (and atheism) have sprung
up, leaving the door open for additional beliefs. In some companies, faith-oriented groups
fall under an umbrella diversity category referred to in various ways including “Interfaith,”
“Inter Belief,” etc.

Many of these faith-oriented ERGs offer informational sessions to all interested coworkers,
describing the relevance of their respective religious views and practices to their work. These
sessions often feature multiple faiths, and include discussion of unifying themes, including
values they hold in common. These ERGs also engage in joint projects to help communities
with food banks, tutoring, elimination of human trafficking and many other positive
outreach works. All these activities strengthen participants’ sense of belonging and
connection, across sectarian lines. More information about faith-oriented ERGs is available
here.

The result is a deep and wide sense of BELONGING – not just belonging to particular
diversity groups (though that is important), but, profoundly, belonging to the entire
enterprise – the whole of the company’s work.

HR professionals: This is worth pursuing.
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https://religiousfreedomandbusiness.org/redi-index-2023
https://religiousfreedomandbusiness.org/ergs

