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FOREWORD

Putting to Practice the Spirit of the Law
In the United States, under the laws 1 enforced by the Equal Employment Opportunity Commission (EEOC):
it is illegal for employers to discriminate against someone (applicant or employee) on the basis of race, color, religion, sex
(including gender identity, sexual orientation, and pregnancy), national origin, age (40 or older), disability or genetic
information;
The law requires an employer or other covered entity to reasonably accommodate an employee's religious beliefs or practices,
unless doing so would cause more than a minimal burden on the operations of the employer's business. This means an
employer may be required to make reasonable adjustments to the work environment that will allow an employee to practice
his or her religion. Examples of some common religious accommodations include flexible scheduling, voluntary shift
substitutions or swaps, job reassignments, and modifications to workplace policies or practices.
As an indication of the growing importance of workplace religious nondiscrimination
and accommodation, on January 15, 2021, the EEOC approved revisions to its
guidance on religious discrimination claims. 2 The updates clarify the legal protections
available to employers and employees in light of Supreme Court decisions and legal
developments since the previous guidance was issued on July 22, 2008. While the
revised Religion Guidance does not have the force and effect of law and is not meant
to bind the public in any way, its intent is to provide clarity to the public on existing
requirements under the law and how the EEOC will analyze these matters in
performing its duties. The Guidance states:
Many employers seek legal guidance in managing equal employment opportunity (“EEO”) issues that arise from
religious diversity as well as the demands of the modern American workplace. This document is designed to be a
practical resource for employers, employees, practitioners, and EEOC enforcement staff on Title VII’s prohibition
against religious discrimination. It explains the variety of issues considered in workplace-related religious discrimination
claims, discusses typical scenarios that may arise, and provides guidance to employers on how to balance the rights of
individuals in an environment that includes people of varying religious faiths, or no faith.
The Society for Human Resource Management (SHRM) states that the new guidance “is useful to provide needed
clarity and guidance to employees, human resource professionals, and employers generally with respect to handling of
the various unique aspects of requests for accommodations and other issues relating to religious observances and
practices and their effect on workplaces.” 3
Laws and EEOC guidance concerning accommodation of religion, freedom of speech and protection against
oppressive work environments have informed companies’ minimum requirements for accommodation of religion. As
1 These laws apply to all private sector and state/local government employers with at least 15 employees, see:
https://www.eeoc.gov/prohibited-employment-policiespractices and https://www.eeoc.gov/religious-discrimination. Religious corporations,
associations, educational institutions, or societies are exempt from the federal laws that EEOC enforces when it comes to the employment of
individuals based on their particular religion https://www.eeoc.gov/pre-employment-inquiries-and-religious-affiliation-or-beliefs
2 The Compliance Manual on Religious Discrimination was approved by a 3-2 vote of the U.S. Equal Employment Opportunity Commission on
January 15, 2021: https://www.eeoc.gov/laws/guidance/section-12-religious-discrimination/.
3 EEOC Finalizes Guidance on Workplace Religious Protections, Lisa Nagele-Piazza, J.D., SHRM-SCP, January 21, 2021, SHRM:
https://www.shrm.org/resourcesandtools/legal-and-compliance/employment-law/pages/eeoc-finalizes-guidance-on-workplace-religiousprotections.aspx.
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corporate America has become increasingly focused on creating environments where people can bring their whole
selves to work regardless of their backgrounds or abilities, some companies, such as Salesforce, are embracing
diversity practices that go beyond the minimum legal requirements for accommodation. For example, Salesforce's
commitment to religious inclusion through its interfaith employee resource (equality) group, Faithforce, is a
manifestation of their broader belief that businesses can be powerful platforms for social change and have the
responsibility to further "Equality for All." 4
This focus on diversity comes in the wake of overwhelming research and evidence showing that a company’s bottom
line grows when it values each employee’s uniqueness and equitably includes diverse perspectives in the workplace. 5
Most of America’s top Fortune 500 companies have well-developed diversity, equity and inclusion programs and are
sometimes headed by a senior C-suite director such as Vernā Myers, VP of Inclusion Strategy at Netflix. 6 Many also
include company-sponsored employee resource groups (ERGs) that support people from these protected categories.
In our 2020 baseline Corporate Religious Equity, Diversity and Inclusion (REDI) Index report, we found that of the
identities protected by the EEOC mentioned at the beginning of this foreword, religion stands out as being underaddressed by America’s largest companies. Our analysis of the main diversity and inclusion landing pages of Fortune
100 companies showed that religion receives far less attention than all the other major identity categories:
race/ethnicity, women/gender, sexual orientation, veterans/military, (dis)ability, age,
and family. 7 However, as our nation is becoming more religiously diverse with no one
religious denomination holding a majority, 8 including faith and belief are the next big
categories for corporate diversity, equity and inclusion programs.
This year, we expand this study's scope to include the top 200 companies on the US
Fortune 500 list in addition to tracking change over time among the top 100
companies. 9 It is important to note what the REDI index does and doesn’t measure.
It measures the level to which top Fortune 500 companies (a) publicly acknowledged
religion as part of the diversity, equity and inclusion efforts, in particular, on their
main or most explanatory diversity page, (b) include religious ERGs (including interfaith as well as non-theistic belief
groups such as atheists and agnostics) in their public listing of these groups, and (c) whether they are making explicit
efforts to share their best practices with other companies and the public.
The REDI Index does not measure such things as the total number of ERG members or breakout faith chapters if
they are unreported by the company. The REDI Index also does not measure the internal activities of the groups,
such as helping establish prayer/reflection rooms or advocating for inclusive recognition of employees’ holy days. It
also does not pick up on faith-based programs companies may have such as CVS Health’s Faith and Business
Advisory Council to help advance their Social Justice and Equity Initiative, 10 unless these programs are featured on
See: https://www.salesforce.com/company/equality/
The business case for workplace diversity, equity and inclusion: https://www.weforum.org/agenda/2019/04/business-case-for-diversity-in-the-workplace/
6 See https://about.netflix.com/en/news/netflix-inclusion-report-2021
7 See Measuring the Fortune 100’s commitment to religious inclusion. Religious Freedom & Business Foundation, January 2020:
https://religiousfreedomandbusiness.org/wp-content/uploads/2020/02/REDI-Index-2020-FINAL.pdf
8 See Pew Research: https://www.pewforum.org/2019/10/17/in-u-s-decline-of-christianity-continues-at-rapid-pace/
9 This study looks at the U.S. Fortune 500 list from the baseline study which used the financial year of 2019 for the list. It considers the
companies in two groups: the top 100 (Fortune 100) and then the second 100 on the list (Fortune 200). Companies continue to be tracked if
they change Fortune 500 ranking from 2019, such as Texas Instruments, and new companies are added as they enter the Fortune 200, such as
Salesforce and PayPal.
10 In full disclosure, I am a member of this advisory counsel.
4
5
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their diversity landing page. To pick up the full variety and extent of faith activities within companies is a separate
effort, which could be accomplished through the Corporate Religious Diversity Assessment (CRDA) tool the
Religious Freedom & Business Foundation has co-developed with the Tanenbaum Center for Interreligious
Understanding, 11 or some other similar or simpler self-reporting assessment. The advantage of our current
methodology is that it has full coverage for companies and equally assesses their public-facing posture on including
religion as part of their DEI commitments.
Despite these methodological limitations, there are several signs that – as we suggested in our first report with
Walmart now having an interfaith ERG – corporate America is indeed at a tipping point toward giving religion similar
attention to that given to the other major diversity categories. For example, the number of Fortune 100 companies
earning a score on the Corporate Religious Equity, Diversity and Inclusion (REDI) Index increased from 53 in 2020
to 59 in 2021. Furthermore, a significant number of top companies expanded their public footprint in this area by
sharing their experiences of religious inclusion through public training seminars, as described in the report. And, as
will be discussed in this report, while Intel overtook Google in the #1 spot because of its public Faith-and-Belief
ERG Community ‘Training’ Calls, on the same day this report is being published, Google is already scoring points for
next year’s index by keynoting the second national Faith@Work ERG conference. 12
This is indeed an evolving and growing movement, one which has the potential to help overcome divisions that seem
to be growing in America society.
Brian Grim, Ph.D.
President
Religious Freedom & Business Foundation

11

See Corporate Religious Diversity Assessment (CRDA)tool: https://religiousfreedomandbusiness.org/crda-tool.

(WASHINGTON, D.C.) The Second National Faith@Work Employee Resource Group (ERG) Conference will bring together
representatives of Fortune 500 companies who are members of faith-and-belief ERGs Feb. 9-11, 2021. The conference supports the growing
movement of top companies that are making their workplaces religiously inclusive, and is a national convening point for workplace chaplains
and those interested in faith, ethics and technology. The conference, hosted by the Religious Freedom & Business Foundation and the Busch
School of Business at The Catholic University of America in Washington, D.C., will be held virtually this year. It features best practices on
religious inclusion in the workplace, shared by representatives of organizations including: the Intel Corporation, American Express, Tyson
Foods, Accenture, Salesforce, SAP, and Equinix.
12

Sharon Fast Gustafson, general counsel of the U.S. Equal Employment Opportunity Commission (EEOC), will deliver a keynote presentation
unpacking the EEOC's new Religion Guidance. Tomas Flier, Google’s Global Diversity and Inclusion lead, will deliver a keynote presentation
on how building a culture of belonging for all at Google includes religious inclusion. At the conference, Flier will premier Google’s Inter Belief
Network video. Other speakers include Juliet Funt, CEO of WhiteSpace at Work; Rear Admiral (ret.) Margaret Grun Kibben, chaplain of the
US House of Representatives and retired chief of chaplains for the US Navy and Marine Corp; Chaplain Karen Diefendorf (Tyson Foods);
Chaplain and Chief Flight Controller Fr. Greg McBrayer (American Airlines). The conference also features panels on faith, ethics and
technology, and remarks by Frank Torres, director of public policy in Microsoft’s Office of Responsible AI, part of the company’s Technology
and Corporate Responsibility group.
The conference will kick off with the results of the Second Annual Corporate Religious Equity, Diversity and Inclusion (REDI) Index being
revealed. The REDI Index is the Religious Freedom & Business Foundation’s annual benchmark of the state of Corporate America’s inclusion
of religion as an integral part of its diversity, equity and inclusion initiatives. Major conference sponsors include American Airlines, PayPal,
Texas Instruments, Dell Technologies, the Global Leadership Network and the BYU Marriott School of Business. To register, visit
https://event.vconferenceonline.com/microsite/html/event.aspx?id=1941. A schedule is available at
https://religiousfreedomandbusiness.org/2021-program.
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EXECUTIVE SUMMARY

Main Findings on Corporate America’s Commitment to Religious Inclusion 13
Intel and Texas Instruments are the most faith-and-belief friendly corporate workplaces among the 200 largest
companies in America as measured by the 2021 Corporate Religious Equity, Diversity and Inclusion (REDI) Index.

Also among the top 100 companies on the U.S. Fortune 500 list, American Airlines, American Express, Google,
Tyson Foods, Dell Technologies, Target, Cigna and Facebook take the second through ninth spots with Fannie Mae
and Apple tying for the tenth spot to round out the top companies. Texas Instruments takes the top spot among the
Fortune 200 companies for including faith and belief as part of their overall efforts to support equality and inclusion
in their workplace, with PayPal and Salesforce also earning very high marks. Aramark and Netflix have the next
highest scores among the Fortune 200 group of companies.
This is the Religious Freedom & Business Foundation’s (RFBF) second annual benchmark assessment of the state of
corporate America’s inclusion of religion as an integral part of its diversity, equity and inclusion initiatives.
Companies earn scores on the REDI Index based on a careful content analysis of faith-related information on the
company’s main diversity and inclusion web landing page – the public face of the company’s diversity and inclusion
initiatives. This includes weighted scores for the number and variety of faith-and belief-based Employee Resource
Groups (including atheist/agnostic ERGs) mentioned on the company’s website, as well as weighted scores for public

13

See footnote 9 and Methodology for information on which companies are analyzed.
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training programs they offer to help other companies embrace workplace religious inclusion. (See Methodology and
Topline for fuller discussion and notes on the development of the index.)
The 2021 REDI Index breaks new ground in
three ways:
First, it shows change over time among the
Fortune 100 companies measured on the REDI
Index in the 2020 baseline study. A sign that
corporate America may be moving toward
giving religion similar attention to that given to
the other major diversity categories is that the
number of Fortune 100 companies earning a
score on the index increased from 53 in 2020 to
59 in 2021.
Second, the index now provides a baseline measure for what we refer to as the Fortune 200; these are the next largest
group of companies ranking between 101 and 200 on the Fortune 500 list. This expands the coverage of the index and
allows comparisons between different company sizes.
The study finds that company size does not necessarily make a difference in the degree to which a company is
religiously inclusive. The REDI Index score for Texas Instruments (the Fortune 200 company with the highest score)
is the same as the score for Intel (the highest scoring Fortune 100 company). And the scores for PayPal and Salesforce
(the second and third highest-scoring Fortune 200 companies) would also put them in the top 10 Fortune 100
companies.
While this shows that company size may not
necessarily make a difference, overall, fewer
companies in the Fortune 200 earned a REDI
Index score (37 companies) than among the
Fortune 100, where 59 companies earned a
score. Also, the average REDI score for the
Fortune 100 companies is nearly 2.5 times that
of the Fortune 200 companies.
It may be that as the activities around religious
inclusion in the Fortune 100 companies become
better known, more Fortune 200 will follow suit. There is anecdotal evidence suggesting this may be the case as
companies outside the Fortune 100 and 200, such as Equinix and SAP, have set up faith-and-belief ERGs in the past
year.
And third, the 2021 REDI Index breaks new ground by incorporating a major development that occurred during
2020: Faith-and-Belief ERG Community ‘Training’ Calls. The pandemic year of 2020 was the first time that a
range of America’s top companies from multiple industries made systematic and publicly available presentations on
best practices to improve workplace religious inclusion. During the shutdowns due to the covid-19 pandemic, faith-
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oriented ERGs in many companies were called upon to be part of the compassionate response within their companies
as well as share their experiences with other companies. Such sharing of best practices is usually done privately or at
professional conferences, but as the world learned to replace in-person meetings with video conferencing, the faithand-belief groups within companies stepped forward.
These video conferences were open to the public and scores of companies freely joined in. During the calls,
companies discussed their experiences and their strategies for recognizing religious diversity and creating an inclusive
space within their respective corporate cultures. The topics covered in these calls (see below) ranged from faithoriented ERGs’ responses to COVID-19 to the role and structure of interfaith ERGs in the workplace.
•
•
•
•
•
•
•

American Airlines: Faith-Oriented ERGs’ Response at American Airlines to Covid-19 (6/2/20)
American Express: Faith-Oriented ERGs’ Response to COVID-19 (5/5/20)
Dell Technologies: An Interfaith Journey (8/4/20)
Intel Corporation: Authenticity, Transparency and Trust in the Age of Covid-19 (4/3/20)
PayPal: Fostering an Inclusive Culture for All Faiths and Worldviews (9/1/20)
Salesforce: Growing Faith-Oriented ERGs at Home and Abroad (7/7/20)
Texas Instruments: Bridge-building and Goodwill Across Diversity Groups (10/6/20)

Each company’s willingness to participate in meaningful conversation regarding religious inclusivity in the workplace
served as a model for other companies to embrace a dialogue on religion in the workplace. For an example of content
shared, see Appendix: Dell Technologies Interfaith Journey Presentation.
Faith-and-Belief ERG Community Calls are an indication that faith-and-belief-friendly workplaces are on the rise
across industries and corporate cultures. As these programs continue into 2021, the opportunity for more companies
to enter this dialogue and begin sharing their own experience can further contribute to a robust and innovative
community of corporations dedicated to improving religious inclusion in the workplace.
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TOP SCORING COMPANIES

From Among the Fortune 100 and Fortune 200
Fortune 100

The Intel Corporation is the most religiously inclusive Fortune 100 company in America, according to the 2021
Corporate Religious Equity, Diversity and Inclusion (REDI) Index. This is due in no small part to the significant
investment made by the company to incorporate religious diversity into their overall diversity and inclusion
framework. Intel’s commitment to religious inclusivity is seen in their willingness to incorporate new employee
resource groups (ERGs). Six of the 33 Intel Chartered Employee Resource Groups – or nearly 20% – are specifically
faith-or-belief based:
•
•
•
•
•
•

Agnostics, Atheists, and Allies at Intel
Baha'i Intel Network
Intel Bible-Based Christian Network
Intel Jewish Community
Intel Muslim Employee Group
Intel Sikh Employee Group

Intel’s inclusion of a resource group dedicated to Bahá’í believers is notable. Across the entire Fortune 200
companies, no other company provides a dedicated community for practitioners of the Bahá’í faith, which globally has
8.5 million followers according to the World Religion Database. 14 By encouraging one of the smallest world religions

14

Todd M. Johnson and Brian J. Grim, eds. World Religion Database (Leiden/Boston: Brill, 2021): https://worldreligiondatabase.org.
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to have their own ERG, Intel communicates that it is inclusive of all – including agnostics atheists. It also draws
attention to the fact that these groups emerge from grassroots and can be increased as employee interest warrants.
Intel, along with three other Fortune 100 companies, also saw its REDI score increase by hosting public Faith-andBelief ERG Community ‘Training’ Calls via video conferencing, as described above.
In addition to Intel, American Airlines, American Express and Dell Technologies all moved up in the rankings. 15 As
noted in the foreword, while Intel overtook Google in the #1 spot because of its public Faith-and-Belief ERG
Community ‘Training’ Calls, on the same day this report is being published, Google is already scoring points for next
year’s index by keynoting the second national Faith@Work ERG conference. Indeed, Google is providing an
unprecedented look into how and why Google is making inclusion of religion and belief a worldwide diversity
objective, as seen through their presentations at the Faith@Work conference as well as an original video introducing
IBN, their Inter Belief Network.
Among the top Fortune 100 companies, Tyson Foods and American Airlines both employ chaplains. Tyson Foods,
which established its chaplaincy in 2000, employs nearly 100 chaplains to serve the spiritual needs of their employees
regardless of religious affiliation or belief. And uniquely, the Chief Flight Dispatcher at American Airlines is also
president of the company’s Christian Employee Business Resource Group and company chaplain. Particularly set in
the context of health and job insecurities associated with COVID-19 as well as increased remote working, these
companies recognize the value of chaplains in providing interpersonal support to sustain healthy working
relationships and as central to building faith-friendly workplaces.
The most significant increase in REDI Index rank among the Fortune 100 was Cigna, rising from 29th place (tied) in
2020 to #7 in the 2021 index. The increase was attributable to Cigna’s launch of UpLift, their interfaith ERG that
encourages all employees to bring their whole selves to work regardless of religious or non-religious beliefs, practices,
or backgrounds. Additionally, their diversity landing page discussed this at length and included 10 or more mentions
of religion or faith, matched only by Tyson Foods (see Top Fortune 100 table) and PayPal (see Top Fortune 200
table).
Full results for the Fortune 100 are in the Methodology and Topline section. A description of the faith-oriented
diversity programs for each of the top Fortune 100 companies follows the Fortune 200 section.

15 Dell Technologies has multiple faith-oriented employee resource chapters as part of their interfaith group (see Appendix). However, a search
of Dell’s diversity and ERG websites did not return results for these groups and are therefore uncounted in the Index. See Methodology for a
discussion of limitations of this study.

11

REDI Index 2021

Fortune 200

Texas Instruments is the most religiously inclusive Fortune 200 company in America, according to the 2021
Corporate Religious Equity, Diversity and Inclusion (REDI) Index. In fact, it’s score ties with Intel, making them also
tied for #1 among America’s largest companies. PayPal and Salesforce also have very high scores, putting their
workplace religious inclusion initiatives on par with and even exceeding many of the top Fortune 100 companies.
Texas Instruments is a model for companies that desire to create inclusive spaces for people of all faiths. Ellen Barker,
Senior Vice President & CIO, has said, “Ordinary people can do extraordinary things when they can bring their faith
into work.” TI’s pioneering work in religious diversity began in 2001, a time when very few companies had embraced
employees’ religious/spiritual identity as one of the key components of a diverse and inclusive workforce. Ever since
then, the company has helped others along the way. Recent examples include a workshop that they hosted in 2019 in
their global headquarters in Dallas Texas, titled "Religious Diversity & Inclusion in the Workplace,” an event that
attracted leaders from more than 30 companies. In 2020, TI’s Muslim, Jewish, and Christian ERG’s hosted an event
to highlight their values of “Respect, Collaboration, and Inclusion.” By entering into public discussion about religious
inclusion and sharing useful information about the practices and tools it’s used to strengthen inclusive workspaces,
Texas Instruments has demonstrated a commendable and impactful commitment to religious inclusion."
PayPal scores as the second most religiously inclusive company in the Fortune 200, according to the REDI Index,
having just launched their "Believe" interfaith ERG in 2020. In launching Believe, PayPal stated that “We believe all
employees have the right to bring their whole self to work. Faith and worldviews are core to who we are – our values
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and beliefs – and to how we conduct business.” And they stated that the “mission
of Believe is to foster an inclusive work culture and to promote holistic wellbeing
by providing a forum to openly exercise and celebrate all faiths and worldviews
while working. Believe exists to create awareness and understanding of faith,
hope, love, empathy, respect for one another and service toward our customers,
communities and co-workers.”
One of the newest and the fastest growing Equality Groups at Salesforce is
Faithforce. Faithforce is the interfaith employee resource group at Salesforce
focused on celebrating, supporting and fostering understanding of its global faith
and spiritual diversity through inclusive and educational events and initiatives.
Founded in 2017, Faithforce has thousands of members in 12 regional hubs across 5 continents and is growing fast.
Companies are finding that the value of faith-based ERGs in the workplace is far more than purely optical or
statistical. In the case of Salesforce, the role and presence of a community of faith within their corporate culture
allowed for tangible community building and support during a time of tremendous emotional vulnerability. Following
the 2019 Easter Bombings in Sri Lanka, Salesforce CEO Marc Benioff
utilized the resources and language of Faithforce to put out a substantive
message of support and host a religious vigil in memorial of family members
of Salesforce staff that had been lost in the tragedy. This moment, despite
being a moment of extreme loss, provided an opportunity for Salesforce to
exist as more than simply a workplace, but as a source of human empathy
and support. Particularly in the context of 2020, the volatile and traumatic
events of this year demonstrate the value of faith ERGs to respond to crises
in a way that companies may otherwise not be adept to do.
Indeed, as Faithforce shows, including faith-oriented ERGs is much more
than ticking another box for diversity – it is a substantial contribution to a
company’s resiliency in times of uncertainty.
In the Companies’ Own Words
To demonstrate how each company frames the importance of faith in their workplace environment, the following text
is taken directly from company sources (with some light editing). Links are provided to the company pages.
Fortune 100
1.) Intel: “Intel strives to provide an environment where employees from diverse backgrounds are valued, respected,
challenged, acknowledged, and rewarded so they can achieve their potential and fulfill their career aspirations. We
encourage employee connection through our network of Intel Chartered Employee Resource Groups. These groups
unite around a significant common affinity or element of their personal identity and are focused on internal and
external activities that build an environment of inclusion. Through recruiting, networking, mentoring, resource sharing
and sponsored development events, our Employee Resource Groups are an important part of our culture and
reinforce that Intel as a great place to work.”
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2.) American Airlines: “From the team members we hire to the customers we serve, inclusion and diversity is a way of
life at American Airlines. Every day, our team members work to make American a place where people of all
generations, races, ethnicities, genders, sexual orientations, gender identity, disabilities, religious affiliations and
backgrounds feel welcome and valued.”
3.) American Express: “We are committed to making sure our colleagues are as diverse as our customers and
communities. We value and embrace differences and believe unique perspectives, backgrounds and experiences are
critical to our success. By fostering an inclusive culture, we maintain an environment where all colleagues are engaged,
have a voice and can thrive. We want to ensure that American Express continues to be a global leader in inclusivity
and a company where being yourself matters…Since 1987, our Colleague Networks have provided opportunities to
support personal and professional development, skill building and career growth. These organizations play a huge role
in creating an inclusive culture where all colleagues can thrive. Today, we have 16 Colleague Networks with more than
100 chapters globally.” (Including CHAI: Jewish Network, PEACE: Muslim Network, and SALT: Christian Network)
4.) Alphabet Google: “Promoting inclusion at work and in Google's products for a diversity of belief-based or beliefrelated communities The Inter Belief Network (IBN) aims to create a culture of inclusion, tolerance, and mutual
understanding at Google for a diversity of beliefs, where Googlers of all beliefs feel welcome, included, and
supported. IBN also aims to ensure that the voices of belief-based communities are represented in Google’s products.
IBN consists of multiple member chapters representing specific communities of interest, including but not limited to:
Buddhists, Christians, Jewglers, Muslims.”
5.) Tyson Foods: “Our culture is what we call, “faith-friendly.” Many of our team members come to work with a set
of beliefs about themselves, their world and how they should live in it. We welcome the whole person, when it comes
to matters of faith, even those who don’t identify as "religious." Our team members’ beliefs matter and their
respectful expressions are welcomed.”
6.) Dell Technologies: “When we welcome and empower team members to show up at work as their true selves, the
results are amazing. Our Employee Resource Groups (ERGs) help us create that sense of inclusion for all. Our
award-winning ERGs are communities within Dell Technologies in which team members with common interests or
backgrounds can come together to connect, learn and develop new skills, and impact the business. Including Dell’s
Interfaith ERG”
7.) Target: “For us, diversity is about recognizing that our dimensions of difference are actually our greatest strength,
and then building an inclusive environment in which everyone feels welcome, valued, respected, and free to bring
their full selves… whether that’s to work, to a shopping experience… or to their communities. We strive for parity
and to give everyone equitable access to opportunities. Including Christian Network, Jewish Network, and Muslim
Network ERGs.”
8.) Cigna: “In 2019, Cigna launched UpLift, an interfaith ERG that encourages all employees to bring their whole
selves to work regardless of religious or non-religious beliefs, practices, or backgrounds. In 2019, UpLift hosted
celebrations in observance of Ramadan and Eid al-Fitr in several locations. UpLift partnered with D&I to establish
quiet rooms in multiple locations. These quiet rooms provide employees with a place for quiet meditation, prayer, and
reflection in accordance with their faith and/or belief systems.”
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9.) Facebook: “We welcome employees from all faiths and spiritual groups to practice and celebrate their beliefs. We
believe that enabling an open dialog to foster understanding of different belief systems creates an environment that is
truly open and inclusive.”
10.) Fannie Mae: “An inclusive culture where employees feel respected and valued for who we are enables us to do
our best work as we contribute to Fannie Mae's vision to be America's most valued housing partner. Employee
Resource Groups offer employees of all backgrounds and interests a chance to connect, learn, develop, and serve…
Including Christian Salt & Light, INDUS, and Muslim Employee Resource Groups.”
10.) Apple: “For more than 30 years, Apple employees have found community and connection in Apple’s Diversity
Network Associations, employee-led groups that foster a culture of belonging through education, leadership
programs, and networking. Today over 25,000 Apple employees belong to groups like Accessibility@Apple,
Amigos@Apple, Black@Apple, Pride@Apple, and Women@Apple, and a range of faith-based groups.”

Fortune 200
Texas Instruments takes the top spot among the Fortune 200 companies for including faith and belief as part of their
overall efforts to support equality and inclusion in their workplace, with Salesforce also earning a very high mark.
Aramark and Netflix have next highest scores among the Fortune 200 group of companies.
1.) Texas Instruments: “The TIDN includes three faith-based ERGs: Muslim Employee Initiative, Christian Values
Initiative, and Jewish Initiative. As a global company, the TI workforce represents a wide range of diverse worldviews.
For many employees, their faith is the foundation of their core values and self-identity.”
2.) PayPal: “Fostering an Inclusive Workplace for All Faiths and Worldviews We believe all employees have the right
to bring their whole self to work. Faith and worldviews are core to who we are – our values and beliefs – and to how
we conduct business. The mission of Believe is to foster an inclusive work culture and to promote holistic wellbeing
by providing a forum to openly exercise and celebrate all faiths and worldviews while working. Believe exists to create
awareness and understanding of faith, hope, love, empathy, respect for one another and service toward our customers,
communities and co-workers. We will: • Embrace – Create a safe environment where our faith and worldviews are
intrinsically valued and supported. • Transcend – Increase understanding, awareness and cultural sensitivity to our
diverse faiths and worldviews. • Celebrate – Share our traditions and holidays in a fun and engaging way. • Open to
All – Welcome people of all faiths and worldviews, including all interested in experiencing or learning, so employees
can bring their whole self to work.”
3.) Salesforce: “"Faithforce is the Interfaith employee resource group at Salesforce focused on celebrating, supporting
and fostering understanding of our global faith and spiritual diversity through inclusive and educational events and
initiatives. We champion faith diversity & inclusion, interfaith & intersectional collaboration and allyship across the
company. Our goal is to cultivate a culture of empathy, respect and belonging at Salesforce for people from all faiths,
backgrounds, traditions and worldviews. All are welcome.”
4.) Aramark: (discussion of ERG Aramark Synergy) “Aramark Synergy - Synergy is dedicated to the interest of
employees, clients, customers, vendors, and suppliers who have a religious or faith-based focus to their work. It
creates an environment for those who want to learn more about how religion, faith, and spirituality impacts the
workplace.”
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5.) Netflix: “We want employees to feel like they have a home here. That they belong. And that’s possible when they
feel reflected at work. One way to feel reflected is for people to see themselves represented at different levels of the
company, in different hallways and virtual meeting rooms. Our Employee Resource Groups (ERGs) are vital to
creating this sense of inclusion and belonging. ERGs are communities of employees who create space to connect on
their shared experiences, including L’Chaim: Culturally Jewish Employees and Allies.”
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APPENDIX

Dell Technologies Interfaith Journey Presentation

At Dell Technologies, the Interfaith ERG represents many faiths as one family. At the August 4, 2020 Faith-andBelief ERG Community ‘Training’ Call, Dell’s Interfaith leaders shared how Dell’s corporate vision aligns with
and empowers the interfaith ERG in their commitment to drive awareness, promote understanding, and foster
camaraderie. Speakers included: Joe Pacheco, Marketing Director & Interfaith Business Innovation Co-Lead; and
Steve Helms, Global Alliance Sales Manager & Interfaith Business Innovation Co-Lead. Also see Dell Technologies
2020 Diversity & Inclusion Report and Dell Technologies Corporate Resource Groups.
The following are the slides from their presentation (used with permission).
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METHODOLOGY AND TOPLINE

Summary of Methods, Results and Sources
The Religious Freedom & Business Foundation (RFBF) had a dedicated researchers code, i.e., categorize and count,
mentions of religion referred to on the main workplace diversity and inclusion landing pages of the largest 200
companies on the U.S. Fortune 500 list. We also identified employee resource groups (ERGs) in each of these
companies based on information from their websites and coded them according to the same categories. The following
pages contain the topline results and sources (links to the webpages pages coded). Web pages were coded in
summer/fall 2020. For reliability, we double-blind coded every company with separate coders. Inter-rater reliability
was high.
RFBF calculates the total Corporate Religious Equity, Diversity & Inclusion (REDI) Index for a company by adding
together the three weighted measures shown in the table below.

1. Diversity Landing Pages: This category is a content analysis of the company’s main diversity and inclusion
web landing page. For comparability across companies, only the religion-related information on the main
landing page, and not linked pages, is ‘coded,’ i.e., counted and categorized. This way we are comparing what
the company puts forth as its main message(s) on diversity, equity and inclusion. In counting “mentions,” the
wording had to be explicitly understood as relating to religion; a “mention” may range from merely
mentioning religion in boilerplate nondiscrimination language to more substantive discussions, such as on
Cigna’s webpage. This section has a maximum of 12 points: one point if a video features religion, faith
and/or belief as a diversity area; one point if there is an explicitly religious picture or image on the page; and a
point for every other mention of religion, faith or belief, with a cap of 10 points for these mentions.
2. Faith-and-Belief Employee Resource Groups: Each faith-and belief-based Employee Resource Group
(ERG) mentioned on the company’s main public diversity and inclusion landing page or a separate ERG page
is counted and weighted to be three points each (including atheist/agnostic ERGs).
3. Faith-and-Belief ERG Community ‘Training’ Calls: The pandemic year of 2020 was the first time that a
range of America’s top companies from multiple industries made systematic and publicly available
presentations on best practices to improve workplace religious inclusion. During the shutdowns due to the
covid-19 pandemic, faith-oriented ERGs in many companies were called upon to be part of the
compassionate response within their companies as well as share their experiences with other companies. Such
sharing of best practices is usually done privately or at professional conferences, but as the world learned to
replace in-person meetings with video conferencing, the faith-and-belief groups within companies stepped
forward. Companies that took the step to publicly share their work received 10 points.
Notes:
• This year, we expand this study's scope to include the top 200 companies on the US Fortune 500 list in
addition to tracking change over time among the top 100 companies. Specifically, this study looks at the U.S.
Fortune 500 list from the baseline study which used the financial year of 2019 for the list. It considers the
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companies in two groups: the top 100 (Fortune 100) and then the second 100 on the list (Fortune 200).
Companies continue to be tracked if they change Fortune 500 ranking from 2019, such as Texas Instruments,
and new companies are added as they enter the Fortune 200, such as Salesforce and PayPal.
It is important to note what the REDI index does and doesn’t measure. It measures the level to which top
Fortune 500 companies (a) publicly acknowledged religion as part of the diversity, equity and inclusion
efforts, in particular, on their main or most explanatory diversity page, (b) include religious ERGs (including
interfaith as well as non-theistic belief groups such as atheists and agnostics) in their public listing of these
groups, and (c) whether they are making explicit efforts to share their best practices with other companies and
the public.
However, the REDI Index does not measure such things as the total number of ERG members or breakout
faith chapters if they are unreported by the company. The REDI Index also does not measure the internal
activities of the groups, such as helping establish prayer/reflection rooms or advocating for inclusive
recognition of employees’ holy days. It also does not pick up on faith-based programs companies may have
such as CVS Health’s Faith and Business Advisory Council to help advance their Social Justice and Equity
Initiative, unless these programs are featured on their diversity landing page. To pick up the full variety and
extent of faith activities within companies is a separate effort, which could be accomplished through the
Corporate Religious Diversity Assessment (CRDA) tool the Religious Freedom & Business Foundation has
co-developed with the Tanenbaum Center for Interreligious Understanding, 16 or some other similar or
simpler self-reporting assessment. The advantage of our current methodology is that it has full coverage for
companies and equally assesses their public-facing posture on including religion as part of their DEI
commitments
Web pages last accessed December 30, 2020.
Between 2019 and 2020, some companies have merged. For example, Express Scripts Holding was coded in
our first report, but not in the current report because it is now part of Cigna. Similarly, United Technologies
is not counted in the current report because it merged with Raytheon Technologies. Dow and DuPont have
merged, however, as of this analysis, they still maintain separate diversity and inclusion pages, so each was
coded separately.
The scores for Tyson Foods reflect the landing page for their main workplace religious engagement initiative,
Chaplaincy, which is not covered on their diversity landing page.
Companies on this list may already have or have recently added faith as one of their ERGs. However, if a
search of their broader websites did not return results for these groups, they are uncounted in this analysis of
the public diversity and inclusion face of the corporations as represented by their diversity landing pages.
Some companies may have engaged in faith-related initiatives, such as Disney cosponsoring annual religious
diversity leadership summits, or CVS Health which has a faith advisory board. However, for purposes of
coding the company's public face on workplace religious diversity and inclusion, if their corporate diversity
landing page makes no mention of such initiative, they are not registered in the scoring.

See Corporate Religious Diversity Assessment (CRDA)tool: https://religiousfreedomandbusiness.org/crda-tool.
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~ Express Scripts Holding is now part of Cigna; United Technologies merged with Raytheon Technologies.
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The following companies entered the Fortune 200 in 2020: PayPal, Supervalu Foods, Dominion Energy, Marsh and McLennan,
Mastercard, Tenneco, United Natural Foods, Baker Hughes, and ViacomCBS. Only PayPal earned scores on the REDI Index, as
reported above.
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